
G���� is a color, the perception of which is evoked 
by light having a spectrum dominated by energy with 
a wavelength of roughly 520–570 nanometres. In the 
subtractive color system, it is not a primary color, but 
is created out of a mixture of yellow and blue, or yellow 
and cyan; it is considered one of the additive primary 
colors. On the ��� color wheel, also known as the ��� 
color wheel, the complement of green is magenta; that 
is, a purple color corresponding to an equal mixture of 
red and blue light. On a color wheel based on traditional 
color theory (���), the complementary color to green is 
considered to be red.[5]

The word green is closely related to the Old English verb 
growan, “to grow”. It is used to describe plants or the 
ocean. Sometimes it can also describe someone who is 
inexperienced, jealous, or sick. In the United States of 
America, green is a slang term for money, among other 
things. Several colloquialisms have derived from these 
meanings, such as “green around the gills”.

Several minerals have a green color, including emer-
ald, which is colored green by its chromium content. 
Animals such as frogs, lizards, and other reptiles and 
amphibians, fish, insects, and birds, appear green 
because of a mixture of layers of blue and green color-
ing on their skin. By far the largest contributor to green 
in nature is chlorophyll, the chemical by which plants 
photosynthesize. Many creatures have adapted to their 
green environments by taking on a green hue themselves 
as camouflage.

Culturally, green has broad and sometimes contradictory 
meanings. In some cultures, green symbolizes hope and 
growth, while in others, it is associated with death, sick-
ness, envy, or the devil. The most common associations, 
however, are found in its ties to nature. For example, 
Islam venerates the color, as it expects paradise to be full 
of lush greenery. Green is also associated with regenera-
tion, fertility and rebirth for its connections to nature. 
Recent political groups have taken on the color as sym-
bol of environmental protection and social justice, and 
consider themselves part of the Green movement, some 
naming themselves Green parties. This has led to similar 
campaigns in advertising, as companies have sold green, 
or environmentally friendly, products.

The Wedding-Guest sat on a stone:
He cannot choose but hear;
And thus spake on that ancient man,
The bright-eyed Mariner.

“The ship was cheered, the harbour cleared,
Merrily did we drop
Below the kirk, below the hill,
Below the lighthouse top.

The sun came up upon the left,
Out of the sea came he!
And he shone bright, and on the right
Went down into the sea.”

OH BOY, I hope i am not barking up the wrong tree


